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4 & 4 ¢ Millwork & Carpentry, Acrylic, Sofa & Upholstery,
Electrical & LED Development, Glass, Solid Surface & Stone,
Metal & PVD, Painting, Veneer & Packing.
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Share of global personal luxury goods

Global personal luxury goods market (€ billions) market (€ billions | 2019-25F)
CAGR 2019-25F +4%/+5% Region
CAGR 2020E-25F +10%/+12%
CAGR 2021E-25F +6%/+8% ,
RoAsia 13%—15%
360-380
China S
281 Japan B
220 | 6%—8%
Americas
23%-25%
Europe 32% 95%
2019 2020 2021E 2022F 2025F 2019 2021E 2025F

Note: Segments may not add up to 100% due to rounding; F indicates forecasted growth; RoW is rest of the world; RoAsia is rest of Asian nationalities.
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* (ex: Gucci — Columbus -
Tray ~ Hermes-Naples)
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Source : https://www.statista.com/forecasts/1255183/leading-markets-for-luxury-goods-industry-worldwide-based-on-revenue
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Balanced geographic revenie nix

9 months 2022 revenue breakdown by region (in % of total revenue)

FRANCE s
UNITED STATES o, {/
ﬂ )
2 6 A] vs 6% over 9N 2027 3
»

vs 25% over 90 2027

DTHER M—’LRKETS ............................ EURGPE e - Francc} ‘.{S]_‘:’t icxﬂ;ial:#_lh. :1
q_z'- ,|} 0 Nl .-
12% 16% 3929

vs JI% over 9M 2027
vs I5% over 9M 2027 vs 36% aver 90 2027

F | Q3 2012 revenue

Source : 3% o P gk [T A A
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- 9 months 2022 revenue breakdown by region (in % of total revenue)

France
28.3%0

v.S. 39.8% over 9M 2021

UNITED STATES
43.1%

v.S. 74.9% over

g;HQEZ VAR EUROPE(ech. France)

24.2%
v.S. 59.8% over 9M 2021 .
V.S. 43.7% over 9M 2021 ASI A excl. Japan)
31.5%

v.S. 61.7% over 9M 2021

Source @ 3H e P g [EF A /MR KA AR p TR
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01 02 03 04 05
Louis Vuitton Hermes Chanel GUCCI Dior
06 07 08 09 10
Cartier Rolex Saint Laurent/YSL Tiffany & Co. PRADA

Source: Millwars Beown Optimor’s 2022 BrandZ Study
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LOUIS VUITTON 1 LOUIS VUITTON
MALABAR 2 BVLGARI I
HERMES 3 HERMES

2021 2022Q3 2021  2022Q3
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1,115,491
941,721 +18.45%
S 67,140
¥ EBITDA

FTHRKR AP EEFFEREREL L HMHF

2021w = %

(0)
20,749 224870
-1.34%
-3.35% - 04% 0.53%
[\
A —flj B J P4 —fl] * ROA
141.75% 124.89% 583 574
65.58%
62.13%
S B XY TIES
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Contact Information
Ben Su / TEL : +886-2-2778-9121 / Mobile : +886-929-805-568 / E-Mail : bensu@redwoodgroup.co
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