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Source: & vil_lw,?rd e 2012/5/21 Millward Brown Optimor’s 2012 BrandZ study
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1-3Q 1-3Q

2NN 5E 1,153,822 1,412,021 22.38 901,412 1,133,499 23175

¥ LA 350,830 445,114 26.87 293,552 356,900 21.58
30.41% 31.52% 32.56% 31.49%

Fiig %A 126,419 153,009 21.03 88,707 101,696 14.64
10.96% 10.84% 9.84% 8.97%

A% Bk 4.28 4.38 ! 2.46% 2.42% !

R L (1) 1.23 1.93 : 1.30 1.82 :

% B Lb (1) 0.92 1.56 L 0.97 1.40 |

& 14 th(%) 56% 45% : 54% 449 :
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Luxury Brand Store Addition in Mainland China
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2011.10~2012.07 Store addition W 2010.08~2011.09 Store addition M before 2010.08

Note: v are Clients of Redwood
Source: Bain & Co, Companies Website
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Worldwide Personal Luxury Goods Market Evolution |
(2010-2014F, EUR bn) 2011E-2014F Worldwide Luxury Market by Area

CAGR 11E-14F

CAGR 2011E-2014F +7'9%% EUR191bn EUR235-240bn  +7-9%
= -Qo
A Rest of World 5% +6-8%

201-203 \
191 [AS'a +20-22% ]
173
Japan
+0-2%
American
+4-6%
Europe 36% 32% +2-4%
2010 2011E 2012F 2013F 2014F 2011E 2014F

Source: Altagamma, Bain & Company forecasts, Worldwide Luxury Markets Monitor, 7t May 2012
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Chinese Millionaires (assets > Rmb10m) Mainland China:Luxury gOOdS
“““AGR”% ewobny Market size and y-y growth
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7t May 2012, 17t Oct 2011 & 3@ May 2011 (compile)
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