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Overview of the World Economic Outlook Projections

(Please change unless noted otherwise)

Year over Year
Difference from October Q4 over Q4
Projections 2013 WEOQ Published Estimates Projections
2012 2013 2014 2015 2014 2015 2013 2014 2015
World Output 1/ 31 3.0 37 39 0.1 0.0 33 3.6 38
Advanced Economies 14 1.3 22 23 0.2 -0.2 2.0 21 23
United States 28 1.9 28 3.0 0.2 04 25 28 3.0
Euro Area 0.7 -04 1.0 14 0.1 0.1 0.5 12 1.5
Germany 0.9 0.5 16 14 0.2 0.1 16 13 14
France 0.0 0.2 09 15 0.0 0.0 0.6 12 16
Italy -2.5 -1.8 0.6 1.1 -0.1 0.1 0.8 1.0 1.2
Spain -16 -1.2 06 08 04 0.3 0.2 07 0.9
Japan 14 1.7 1.7 1.0 04 -0.2 31 09 0.6
United Kingdom 0.3 1.7 24 22 0.6 0.2 2.3 27 1.8
Canada 1.7 1.7 22 24 0.1 -0.1 2.2 23 24
Other Advanced Economies 1.9 2.2 3.0 3.2 -0.1 0.1 2.7 29 34
Emerging Market and Developing Economies 1/ 49 4.7 5.1 5.4 0.0 0.1 48 54 5.6
Central and Eastern Europe 14 2.5 28 31 0.1 -0.2 29 3.7 28
Commonwealth of Independent States 34 2.1 26 3.1 -0.8 -0.7 2.2 14 3.1
Russia 34 1.5 20 25 -1.0 -1.0 19 15 32
Excluding Russia 313 15 40 43 =01 -0.1 e - e
Developing Asia 6.4 6.5 6.7 6.8 0.2 0.2 6.4 6.8 7.0
China .7 .7 7.5 7.3 0.3 0.2 78 7.6 7.3
India 2/ 3.2 44 54 6.4 0.2 0.1 46 5.5 7.0
ASEAN-5 3/ 6.2 5.0 5.1 5.6 0.3 0.0 4.0 5.6 5.6
Source: International Monetary Fund (IMF)January 2014 I MR=3 JCCILD
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Worldwide luxury goods market by geography
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Source: Altagamma, Bain & Company forecasts, Worldwide Luxury Markets Monitor, ET A== WO D
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I RAKRER:
2011  Cartier, Hermes, LV, Coach, Michael Kors
2012  Gucci, Burberry, Bvlgari, LV, Loewe
2013  Tiffany &Co, Coach, LV, Gucci, Cartier, Hermes
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Burberry Prada
Cartier Rolex
Chanel
Source: 2 Millward Millward Brown Optimor’s 2013 (May) BrandZ study L MRA=3CICILCD
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Source: Altagamma, Bain & Company forecasts, Worldwide Luxury Markets Monitor, Oct 2013
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Copyrightc 2012 Bloomberg Finance L.P.
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2012 2013

EEHH (%) 65.10 66.35
=~ i A1 (%) 24.60 23.63
"Wz rr (%) 10.30 10.02
£ 4% (%) 31.68 33.08
EF WL fE £ 3F Y 5 -ROE(%) 23.05 28.34
= 3 F A-EPS () 4.05 5.48
a7 vt (%) 223.63 179.87
lrg‘: f?‘lf E‘b 4
ﬂ} A R (1) 19.41 30.01
o iR (%) 37.09 47.92
M It —
£ F £ (W) 168.84 181.55
R4 A (R%) 3 3.5 (31)
A A e A R A (%) - 0.5 (31)
A g 5 (%) 74 73
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.. |337.054 | 304078 | 492,367 | 524,272 | 641132 | 1016639 | 1657,771 | 3961
2012 ¥ 335,633 | 358,973 | 518,652 | 424,550 | 694,606 | 943,202 | 1,637,808 |  42:58
(1) 103 2734 | 3037 | 35.02 | 3210 | 28.77 33.51 31.68 -
= | ,1

27.03 28.41 34.68 35.15 27.74 34.89 31.86 -

CIEES 364,382 | 459,245 | 459,344 | 580,317 | 823,627 | 1,039,661 | 1,863,288 44:56

2013

£ A F 26.94 26.06 41.70 35.68 26.45 38.34 33.08 -
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