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H - Makati, Philippines
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H - Melbourne, Australia

L - Geneve, Switzerland
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B - Kerry Centre Shanghai, China
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H - Ningbo, China
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Source: Bain & Company forecasts, Worldwide Luxury Markets Monitor, Oct 2013 & 2015
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SHllam s uN ) Confirmed consumer confidence positive

trend.

Mid Term (2022) 400M consumers to become 480M; market to

increase by 290€Bn.

Now Cansionmnar ierailities

* Evolving values: Exclusivity not granted, sustainability growing
* The “Store War” has begun: newness key to capture the Consumer

 Price transparency under the spotlight
* From China to Chinese

Source: Altagamma:True Luxury Global Consumer Insight 2016, Feb 2016
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MICHAEL KORS
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LOIS VIUTTON

TIFFANY&Co. HERMES
ROLEX COACH
T REF
Dior GuCcl
BURBERRY Michael Kors
Cartier
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LVMH: http://r.lvmh-static.com/uploads/2016/01/lvmh_ra_2015-va.pdf

e “Maintain creative momentum of Louis Vuitton, focus on fast-growing brands and

investments in brands in creative renewal phase”
*  “Optimize DFS offering and open new destinations, especially in Europe”

“Confidence for 2016

HERMES:

http://finance.hermes.com/var/finances/storage/original/application/60a661e3970c18e1d1d3

d11d8d0a7517.pdf

«  “..., Hermes will continue its long-term development strategy based on creativity,
maintaining control over know-how and a singular communication”

Coach: http://www.coach.com/press-releases.html

« “The Company is maintaining its Fiscal 2016 constant currency revenue growth and
operating margin guidance for the Coach brand, ...”

Michael Kors: http://s2.g4cdn.com/702269136/files/doc news/2016/KORS-Release.pdf
*  “For fiscal 2016, ...”
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