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AGENDA




The “new normal” trajectory of the personal luxury goods market was interrupted
by the rude awakening of 2020, leading to the first decrease in more than 10 years

New Covid
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Source : Luxury Goods Worldwide Market Study, Spring 2021 (Bair & Cormpany ~Altagamma — 2021.05.17)




Luxury market roars back in first trimester 2021: flat/positive growth vs. 2019 Q1

2020 & Q1-21

Personal luxury goods market evolution per quarter 2020E and 2021F (% | vs. 2019 QoQ)

TN U . G20 improving thanks fo

— China still booming and more than
offsetting the poor performance in the rest
of Asia

— Western markets progressing at two
+0/+1% different paces, with Americas showing
great recovery while Europe is still
struggling (also due to local lockdowns)

" + + ﬂ
@K: +2/+3% - Q1-21F flatigrowing vs. Q1 2019. Key

drivers shaping quarterly performance
include:

— Progressive deployment of vaccines
(despite different pace across regions)

— Continuous repatriation and acceleration of
Chinese spending in China

-50%

— Boost of the online channel
Q1 Q2 Q3 Q4

— Faster recovenry of US consumer confidence
V5. challenged pE‘ITDITI'IﬂFICE‘ in ELIF'DFJ'E
Mote: @@k growth at constant exchange rates

Source : Luxury Goods Worldwide Market Study, Spring 2021 (Bain & Company ~ Altagamma —2021.05.17)
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Luxury market rebound in Q1 strongly driven by China and US; Europe is the only
region still in strong contraction

JESTIMATES

Personal luxury goods market — Quarter-on-quarter growth trend by region (Q1 2021E vs. Q1 2019)
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Note: @ growth at constant exchange rates A = ¥ REAL TERM TREND Q1-21E vs. Q1-19

Q1-21E vs.
Q1-19

+0/+1%

@K: +2/+3%

BAIM & COMPAMY ()

Source : Luxury Goods Worldwide Market Study, Spring 2021 (Bain & Company ~ Altagamma —2021.05.17)
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Given the recent results, the personal luxury goods market could recover pre-Covid
levels according to two scenarios: full rebound in 2021 vs. paced recovery in 2022

2021 AND BEYOND IESTIMATES

Personal luxury goods market — recovery scenarios (% | 2019, 2020E, 2021F and 2022F @K exch. rates)
et Scenario 1: - Recovery path to continue throughout
! +0/+5%, 5/ '100 FULL 2021, winning back 2019 market level
: CAGR 19-21F -5/-10% REBOUND in — China as key engine of growth, followed by a
': _____________________________ CAGR 19-21F 2021 roaring Americas; Europe still struggling
, {. ' — Accelerated repatriation of purchases, as well as
| positive momentum on intra-regional tourisms
€281B €280-295 v €265-295B - 4 - deot Cof ]
€250-265B — Flawless and paced deployment of vaccines
30 ﬂfﬁ — Increased consumer confidence leading to a
“run- back™ to stores, benefitting both
€217 large/diversified players as well as smaller
specialists
Scenario 2: - Despite the good momentum of Q1-21, full
PACED year evolution impacted by
RECOVERY IN — Sustained repatriation of purchases in Asia, while
2022 slower rebound of locals in mature markets
(particularty Europe), coupled with limited intra-
regional tourism’s comeback
— Higher polarization effect among players, with
largeridiversified brands winning over smaller
?U 0 ,-"r(} specialists
- 2018E  2020E 2021F 2021F  2022F - Full recovery of 2019 market level
o Scenario likelihood SCENARID@ SCENARID@ happening between H1 and H2 of 2022

Source : Luxury Goods Worldwide Market Study, Spring 2021 (Bain & Company -~ Altagamma — 2021.05.17)
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Other markets [ 06/30/20 12/31/20 06/30j21
a Excluding Japan. 06/30/19 12/31/19 06/30/20

LVMH ! % Europe (excel. France) 14% Herm 7 Ahbane (AL ErA ) 22

2021-"'1/%////////////// France 5% 20(321.I—eli / %////////////// LIl
/ //%/ {HERN T / /// (excel. Japan) 51%
/ Asia (excel. Japan) 38% / . I
%// Other market 11% /

Other market 2%
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Hermes

(EUR | 2021 2020 ) 2019 ) 2021 2020 . 2019 )
millions) | H1 H1 /0 H1 /0 H1 H1 % H1 /0
Revenue | 28,665 18,393 Eerel (| ||25(052||||| I 4,235 2,488 70.21 3,284 28.96

Gross

S| 682206  61.93% . 66.32% . 7150%  64.99% . 68.67% i

Margin
C“ﬁﬁiﬁﬁ 7,598 1517  400.86 5241 4497 1,722 535 | || IN22ET 1,144 50.52
Net Porfit | 5,289 aolllllll 3268 6184 1,177 334 25240 757 55.48
(Doﬁgg €105 €104  909.62 40| || NS || SR €321 || 249153 €7.24 54.97
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¥EPR 2021 & HZ % & R

1  LOUISVUITTON
2 BVLGARI

3 HERMES

4 Malabar Gold & Diamond

B COACH
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|:|:| bringing your design =alive

Thank You!

Contact Information

Ben Su

TEL : +886-2-2778-9121
Mobile : +886-929-805-
E-Mail : bensu@redwo



